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Part 1
Questions 1 – 5
Read the article below about the company Unilever. Choose the best sentence below to fill each of the gaps. For each gap 1 – 5 mark one letter (A – G). Do not use any letter more than once. There is an example at the beginning (0).
A  At present, Unilever spends 14.5% of sales on ads. 
B  In margarine, for instance, retailers’ own brands now have as much as one-fifth of the market. 
C  It also reduced its number of branches from 1,600 to 450. 
D  Analysts think the main problem is too little investment in advertising and marketing. 
E  Soon after that, another company, Nestle, disappointed investors with its latest results. F  But the plan failed to deliver on many of its promises. 
G  This is one of the main difficulties staff at the company face.
Path to no growth Niall Fitzgerald, the co-chief executive of the Anglo-Dutch consumer-goods group Unilever, was one of those involved in the company’s ‘Path to Growth’ strategy of focusing on its brands, which was launched five years ago. (0) …F… On September 20th last year, Unilever warned that it would not report its promised profits.
It’s a difficult time for producers of branded consumer goods. Unilever and its competitors have to deal with pressure on prices from the supermarkets’ own brands. Colgate-Palmolive warned of lower profits. (1) … However, Unilever admits it has caused many problems itself. The ‘Path to Growth’ strategy aimed to make the firm more efficient. Unilever saved about  4 billion ($4.9 billion) in costs over a period of five years. (2) … But Unilever still failed to meet its targets for profit and sales; it reported a sales decline of 0.7% for the second quarter of 2004.
(3) … Perhaps it is also due to unrealistic performance targets. Unilever cut its advertising and marketing budget at the worst moment, says Andrew Wood at Sanford Bernstein, an investment-research firm. Unilever has also suffered from competition from retailers’ own brands. (4) … Unilever also over- publicised some successful brands, for instance, Bertolli’s olive oils and pasta sauces. According to Mr Wood, Unilever can sustainably grow its business at about 3% a year. It was aiming for 5–6%.
Rudy Markham, Unilever’s chief financial officer, thinks that consumers look first for a product and then, from the brands available for that product, choose one. The company has decided it needs to focus on promoting its brands. However, ad spending at Unilever is supposed to remain at current levels. (5) … .
But even Mr Markham admits the company has ‘issues of competitiveness’. After seven quarters of disappointing performance, it needs to please its investors again. Over the second half of 2004, management thought again about its strategy for the next five-year plan. Patrick Cescau, a Frenchman who will take over running the company, will not have an easy time.
READING 
Part 2
Questions 6 – 11 

Read the article below about advertising. For each question 6 – 11, mark one letter (A, B, C or D) for the answer you choose.
Advertising 

In 2003, the advertising industry was still struggling after the bursting of the technology bubble in 2001, which led to a drop in advertising spending. Even as spending began to grow again slowly, some forms of advertising didn’t seem to be as successful as they once were. Some advertisers stopped using traditional ads and chose other forms of marketing, such as outdoor posters. Twelve months later, things improved, even if it didn’t get back to ‘business as usual’.
ZenithOptimedia predicted accurately that worldwide advertising spending would grow by almost 7% in 2004 to $370 billion. This is above global economic growth and Zenith says this growth shows that the advertising market has started to pick up well – as it has done many times before, after similar falls.
It says, historically, ad spending has tended to fall further when GDP falls, and grows faster when economies grow. Robert Cohen, a media specialist, thinks firms will become more aggressive in their fight to gain market share and to help brands that have faced cheaper competitors. By 2011, Zenith predicts, China will have overtaken Britain and Germany to become the third largest advertising market in the world after America and Japan.
According to Zenith, TV remains the most powerful form of advertising, with a 38% global share of spending on major media in 2004. Some people, especially young men, now spend more time surfing the internet than watching TV. But things are changing. Many people today watch satellite channels, rather than the main networks. Zenith expects TV generally to retain its overall proportion of the global advertising market.
Spending will also change in other areas. The internet is the fastest growing form of advertising. This reflects advertisers trying to reach both online shoppers and people searching for product and price information. The internet now accounts for $8.7 billion (5.4%) of America’s ad spending (worldwide, it’s 3.6%). Zenith thinks the use of the internet for advertising will double by the end of this decade. This will mostly be at the cost of newspapers and magazines.
Jupiter Research says specialist ad agencies now spend more than 50% of their marketing budget on online marketing in the US. The internet is increasingly being incorporated into campaigns that use different forms of advertising. What advertisers like about the internet is that the effect of marketing messages can be more easily measured. For example, a company will know how many people who have seen its ad have clicked through to a website and how many have bought something!

6  In 2003, advertising agencies 

A worked together to stay competitive. 
B started using more diverse advertising media. 
C saw advertising spending fall to an all-time low. 
D changed the way they do business.
7  Which statement does ZenithOptimedia make? 
A Advertising spending has increased by about 10% over the last year. 
B The advertising industry is starting to improve again. 
C dvertising agencies want to develop their business overseas. 
D China will become the world’s leading advertising market.
8  What does Zenith say about TV? 
A TV will keep its share of ad spending worldwide. 
B Many main TV networks have stopped showing ads. 
C TV ads are changing dramatically. 
D TV is still most popular among young men.
9 What does Zenith say about the internet? 
A More people have used the internet in the US than elsewhere. 
B Most people use the internet for shopping. 
C There’ll be twice as much online advertising by 2010 as there is now. 
D The cost of using the internet is falling slowly.
10 According to Jupiter Research, many ad agencies now 
A spend half their income on finding new markets. 
B advertise in a variety of ways. 
C limit their advertising to online campaigns. 
D employ specialists in online marketing.
11 According to the article, internet ads are popular because 
A they can be much cheaper than other advertising media. 
B companies can easily see how successful they are. 
C the ads can be updated quickly. 
D companies can remove them easily if they aren’t effective.
READING 
Part 3

Questions 12 – 26 Read the article below about a company boss. Choose the best word to fill each gap from A, B, C or D below. For each question 12 – 26, mark one letter (A, B, C or D). There is an example at the beginning, (0).
Breaking Records Woody Allen once joked ‘if my films don’t show a profit, I know I’m doing something right’. For most other people, in most other (0) … , profit is a mark of success, and in most countries corporate profits are currently (12) … Last year, America’s after-tax profits (13) … to their highest for 75 years; the shares of profit in the euro area and Japan are also close to their highest for at least 25 years. UBS, a Swiss bank, (14)… that, in many world economies, the share of profits in national (15) … has never been higher. So, are (16) … profit margins sustainable? Are they fair?
Corporate profits may be inflated in various ways. If firms put money aside for the future (17)… costs for the over 65s or whatever, their earnings would be smaller. Nevertheless, the impressive (18) … of American firms to increase productivity and cut costs are genuine,  (19)… some claims to the contrary in the press. Firms elsewhere, notably in Japan and Germany, are also (20) … aggressively. The share of profit in GDP always goes up sharply after a downturn, but in the United States a bigger slice of the increase this time has gone to profits than in any (21) … post-war recovery.
If the share of wages in GDP (22) … to slide, there could be a reaction from workers. Yet the chances of this are lower than before. The old (23) … between ‘them’ and ‘us’ is becoming unclear: many workers also own company (24) …, which sooner or later will give them some of the profits. In any (25) …, there are good reasons to believe that the (26) … in profits will soon slow sharply.
0   
A  conditions 
B circumstances 

C surroundings 

D states

12 
A elevating 

B boosting 


C booming 


D lifting 
13 
A raised 

B raise 


C rise 


D rose 
14 
A judges 

B evaluates 


C estimates 


D assesses 
15 
A money 

B income 


C pay 


D earnings 
16 
A current 

B present 


C actual 


D up-to-date 
17 
A grant 

B redundancy 

C allowance 

D pension 
18 
A demands 

B efforts 


C trials 


D tests 
19 
A despite 

B however 


C nevertheless 

D although 
20 
A reconstructing 
B redecorating 

C regenerating 

D restructuring 
21 
A previous 

B early 


C beforehand 

D sooner 
22 
A maintains 
B carries 


C continues 


D stays 
23 
A break 

B disconnection 

C partition 


D divide 
24 
A dividends 
B shares 


C premiums 

D bonuses 
25 
A state 

B situation 


C case 


D instance 
26 
A extension 

B development 

C expansion 

D growth
WRITING

You are dissatisfied with the poor service that has recently been provided by the hotel where an important conference was held. Write a letter (200-250 words) to hotel management:
• explaining why you are dissatisfied

• describing the bad effect the service has had on your business

• detailing what kind of compensation you expect the hotel to provide
Sample answer (key)
Dear Sir/Madam,
I am writing to complain about the standard of the conference facilities that you provided my company with when we organised the ‘Vision 3000’ conference at your hotel in Pasadena last Wednesday and Thursday (24 and 25 July).
When we booked the hotel for this conference we were assured that all of the rooms would have Wi-Fi. Unfortunately, on the first day most participants could only access the Wi-Fi when they were in the hotel lobby. This caused a great amount of inconvenience, as we wanted to broadcast the conference live to our sales team in New York. The problem was reported to your staff and we did have Wi-Fi in the conference rooms on the second day. However, this led to a lot of inconvenience and meant that our colleagues who were not able to attend did not get to see or participate in the first day. Furthermore, the issue of Wi-Fi in the bedrooms was not resolved and the employees had to use a pay-per-use service.

We have always been satisfied with the service you have provided us with in the past. We understand that the situation was perhaps out of your control, but I felt that I had to write to you to ensure this does not happen again.

I feel that we deserve an apology and full refunds for the bills our staff received from having to use a pay-per-use service to connect to the Internet.

I look forward to your prompt reply.
Yours faithfully,

Rose Williams

(253 words)

SPEAKING 

Part 1

 Sample questions 

· What’s your name? 
· Tell me about your studies and about your ambitions for the future.

· When you graduate from University would you prefer to specialize in finance, economics or advertising?

· How important do you think training is in the business world today? 

· Do you think that unemployment will increase or decrease in the next few years? 

· How has globalization affected your country?

Part 2

In this part of the test, you are asked to give a short talk on a business topic. You have to choose one of the topics from the three below and then talk for about one minute. You have one minute to prepare your ideas.
A: What is important when…? 

Recruiting new staff 

• Qualifications 

• Experience 

• 

B: What is important when…? 

Giving a presentation 

• Speaking clearly 

• Organising your points 

• 

C: What is important when…? 

Organising an event 

• Booking the venue 

• Inviting the speakers

Part 3

 In this part of the test, you are given a discussion topic. You have 30 seconds to look at the task prompt, and then about three minutes to discuss the topic with your partner. After that, the examiner will ask you more questions related to the topic.

Organising a Language Training Programme 

The technical company you work for exports its products abroad, and needs foreign language speakers among its staff. You have been asked to help organise a language training programme for the staff. Discuss the situation together, and decide:

· whether the company should organise group or individual training sessions 

· whether training should take place during or after working hours.

Follow-on questions 

1. What types of language training have you found to be most useful? (Why?) 

2. How do you think companies can evaluate the effectiveness of language training programmes? (Why?) 

3. How important do you think it is for companies to recruit staff who speak other languages? (Why? / Why not?) 

4. Should staff be asked to bear some of the costs of language training? (Why? / Why not?) 

5. Do you think that language training will continue to be important to companies? (Why? / Why not?) What other skills do you think are important when doing business internationally? (Why?)
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